
Leatherman Brand Story 

Brand story for Leatherman’s Amazon product pages. After studying various aspects of their company, I 

combined parts of Leatherman’s founding story, mission, and ethos into a succinct piece that let’s 

consumers know who they are and what they stand for. Part of the strategy was to help broaden their 

customer base beyond Leatherman’s traditional buyers. I wrote the copy, while design worked their 

magic on the imagery side. Ultimately, this helped Leatherman hit the qualifying stage for Premium A+. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


